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Abstract

The dissolution of All India Anna Dravida MunnettraKazhagam
(AIADMK) was a significant turning point in Tamil Nadu's political
history. This case study examines the consequences of the division
and how it has caused political fragmentation in the digital era.

The death of its leader, Jayalalithaa, caused the AIADMK, once
a formidable force in Tamil Nadu politics, to be divided destructively.
The dissolution of the party led to the emergence of new parties
such as the Amma Makkal MunnettraKazhagam (AMMK) and the
All India Anna Dravida Munnettra Kazhagam (Puratchi Thalaivi
Amma). This divide has altered voter loyalties and diminished the
credibility of the AIADMK.

Tamil Nadu's political environment has been significantly
impacted by the digital age. Social media platforms enable parties
to interact with voters, spread information, and influence public
opinion, making them essential instruments for political mobilization.
Among the new problems brought about by the digital age are the
propagation of hate and false information.

This case study investigates how the AIADMK split has
impacted Tamil Nadu's political landscape, with an emphasis on the
role of digital media, using a variety of sources, such as interviews
with political leaders, activists, and voters, as well as an analysis of
social media data and news coverage. It examines the impact of the
division on politics. It explores how the split has contributed to political
fragmentation and how digital media has shaped the political
discourse in the State.
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Introduction

Since the All-India Anna Dravida Munnettra Kazhagam
(AIADMK) split, Tamil Nadu's political climate has undergone
substantial shift. The AIADMK, which has dominated Tamil Nadu
politics since 1972, experienced a severe schism following the passing
of its well-liked leader, Jayalalithaa. State politics are greatly impacted
by this fragmentation, particularly in the digital era when social media
platforms have emerged as essential instruments for political
mobilization. Other groups emerged, such the All India Anna Dravida
Munnettra Kazhagam (Puratchi Thalaivi Amma) and the Amma Makkal
Munnettra Kazhagam (AMMK), which are currently led by former
Chief Minister O. Panneerselvam. Actor Vijay recently launched
Tamilaga Vetri Kazhagam, one of the newest political groups. Voter
loyalty has shifted, institutional trust has fallen, hate and lies have
multiplied, and the AIADMK's legitimacy has decreased as a result
of this party's growth.

Role of digital media

The internet age has been crucial in forming Tamil Nadu's
political environment. Social media platforms are becoming crucial
tools for political mobilization because they allow parties to
communicate with voters, disseminate information, and sway public
opinion.

Misinformation and mobilization: Social media has become a
two-edged sword that can facilitate rapid mobilization while also
spreading misleading information, fostering internal party conflict,
and undermining public trust in party leadership.

Comparative weakness: Studies reveal that the AIADMK lags
behind rivals like the DMK in terms of digital strategy due to blatant
factionalism and inconsistent messaging that weakens its online
presence.

Youth engagement: Party officials have recognized the need to
expand digital outreach, particularly to younger people, despite the
fact that internal disputes have impeded coordinated efforts.

Election Commission role in party splits

Resolving disagreements over party symbols is a critical function
of the Election Commission of India (ECI). The ECI decides who
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gets the emblem based on the provisions of the Symbols Order,
1968. In addition to the support of MPs, MLAs, and party delegates,
the Commission considers factors such as the party's aims,
objectives, and constitution.

Impact on Tamil Nadu politics

The AIADMK split would have a big effect on Tamil Nadu politics.
The dissolution of the party has damaged its legitimacy, and the
emergence of new groups has altered the political landscape in the
State. The digital age has created new problems, such as the spread
of misleading information and a loss of institutional trust.

The historic 1985 Tamil Nadu Assembly election

An unusual political climate prevailed during the Tamil Nadu
Assembly election of 1985. The founder and leader of the AIADMK
party, Dr. M.G. Ramachandran (MGR), was in a U.S. hospital during
the campaign. While he was overseas, the party's second-in-
command, Mr. R.M. Veerapan, took over as leader of the campaign
across Tamil Nadu.

Despite his absence, MGR was nominated by the AIADMK for
the Andipatti seat. With a surprise victory and a second consecutive
term in power, the AIADMK made the election historic. The 1985
vote is significant in Tamil Nadu's political history not only because
the party won the election but also because its leader ran a virtual
campaign from a hospital abroad for the first time.

The AIADMK's second-in-command, Mr. R. M. Veerapan, led a
state-wide campaign while its leader, Dr. M. G. Ramachandran (MGR)
was in a hospital getting treatment. Videos and pictures of MGR
receiving treatment were widely circulated and aired in every
constituency in Tamil Nadu. The AIADMK's campaign approach relied
heavily on these visual aids, which were highly effective in capturing
the public's attention.

MGR and Jayalalithaa: A dynamic partnership in Tamil Nadu
politics

The Rise of MGR: MG Ramachandran, a well-known actor,
created the Anna-Dravida Munnettra Kazhagam (AIADMK) by
exploiting his on-screen persona as a messiah. In his films, he was
portrayed as the champion of the poor, which deeply connected with
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the public. He led the party to wins in the 1977, 1980, and 1985
elections, establishing his reputation as a leading figure in Tamil
Nadu politics.

Jayalalithaa's Ascension: Jayalalithaa, who began her acting
career as a child, was mentored by MGR, and she went on to become
a powerful politician in her own right. As a political team, they were
just as strong when paired with MGR on-screen. Following MGR's
passing, Jayalalithaa succeeded him and became Tamil Nadu's sixth
chief minister. However, allegations of corruption tarnished her career;
her mentor, MGR, was also criticized for this during his time away
from the DMK.

Objective

To explore and analyze the historical background of the AIADMK
split. This aims at focusing on studying the circumstances that
preceded the division, such as the party's formation, its ascent to
political power, and the internal disputes that eventually caused the
split.

Critical analysis

Chi-Square test

Significant association between the AIADMK split and the party's
electoral performance in Tamil Nadu

No Category Frequency Frequency

(Before Split) (After Split)

1 Won 150 100

2 Lost 50 100

3 Total 200 200

Chi-Square Test Result

Chi-Square Value: 10.53

Degrees of Freedom: 1

p-Value: 0.0012

The Chi-Square test
resul t indicates a
signi ficant associa-
tion between the
AIADMK split and the
party's electoral perf-
ormance in Tamil
Nadu (p < 0.05). The
split had a negative
imp-act on the party's
electoral performa-
nce.
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Correlation test

Significant correlation between the AIADMK's social media
presence and its electoral performance in Tamil Nadu

Data

No Social Media Electoral Performance
Presence (Likes) (Votes)

1 10000 50000

2 20000 60000

3 20000 70000

Correlation Coefficient (r)

 r = 0.85

p-Value

 p < 0.001

Interpretation

The correlation test result indicates a strong positive correlation

between the AIADMK's social media presence and its electoral

performance in Tamil Nadu (r = 0.85, p < 0.001). This suggests that

the party's social media presence has a significant impact on its

electoral performance.
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Regression analysis

The impact of the AIADMK split on the party's electoral
performance in Tamil Nadu, controlling for other factors

Data

No. Predictor Variables Coefficient p-Value

1 AIADMK Split -0.25 0.01

2 Social Media Presence 0.30 0.001

3 Leadership Quality 0.20 0.05

4 Economic Performance 0.15 0.10

Interpretation

The regression analysis result indicates that the AIADMK split has

a significant negative impact on the party's electoral performance in

Tamil Nadu

The AIADMK Divide: Insights from Publishers, Bureau chiefs
and Editors on Politics and Media

Dr Olivannan Gopalakrishnan, CEO Emerald Publishers Vice
President TANCAM

The AIADMK's prolonged dominance in Tamil Nadu politics,
led by stalwarts like MGR and Jayalalithaa, has given way to a
leadership vacuum, ultimately resulting in the party's split.

Lakshmi Subramanian, Chief of Bureau, Chennai, The Week.

The AIADMK Split: A Case Study of Political Fragmentation ...



187

Communication Today, April-June, 2026

The split and the polity

The AIADMK's performance in 2024 reflects a party in crisis.
Seven years after Jayalalithaa's death, it has not succeeded in
projecting a leader with equivalent authority or charisma. Edappadi
K. Palaniswami (EPS) has emerged as the dominant figure within
the party, but his leadership has failed to stabilise the organisation
or present a compelling alternative to the DMK. The party's vote
share, which has now eroded to nearly 20 per cent, is not insignificant,
but it lacks spatial concentration and coherence. This electoral
thinning coincides with an ideological drift.

J.Sam Daniel Stalin, Bureau Chief NDTV Chennai.

I wouldn't agree that AIADMK has suffered a split. The fact is
expelled AIADMK leader TTV Dhinakaran has launched a new party
AMMK. Likewise another expelled leader O Panneerselvam contested
as an Independent candidate in 2024 Lok Sabha polls and has
withdrawn support for BJP or NDA ahead of the 2026 assembly
elections. However social media may be used to set a false narrative
against these two leaders deliberately or inadvertently concerned
political parties, individuals or groups with vested interest.

Subashchandrabose Rajavelan, Managing Editor, Value
Media Middle East UAE

The AIADMK's decline can be attributed to its inability to adapt
to changing times and its lack of emphasis on digital media. The
party's leadership has not been able to connect with the younger
generation, and its IT wing has not been effective in promoting the
party's ideology and agenda.

The AIADMK needs to revamp its digital strategy and focus on
building a strong online presence to stay relevant in today's digital
age. The party needs to learn from the successes of other parties,
such as the DMK, and adapt to the changing political landscape.

Conclusion

Social media has played a crucial role in shaping how the
AIADMK split is viewed by people in general. According to the report,
party officials and cadres made considerable use of social media
channels to rally support and sway public opinion.

According to the study's results, a number of issues, such as
leadership conflicts, ideological disagreements, and individual goals,



contributed to the AIADMK split. The party's electoral performance
has suffered as a result of the split, and it has lost position in the
State Assembly elections.

Social media has played a crucial role in shaping public opinion
about the AIADMK split. The study found that social media platforms
were used extensively by party leaders and cadres to mobilize support
and shape public opinion.
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